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Hi folks!
Trimester 3 is here! | have truly felt honored to
work with and learn from everyone.

| cannot say this enough, but thank you all for what
you do for your chapters, especially those that help with any
marketing efforts. From social media to newsletters and out in the
communities, everyone continues to put time and effort into
sharing the best-kept secret! Through everyone’s engagement,
we continue to grow and expand our hand of friendship to so
many kind and wonderful people!

Every marketing effort, no matter how big or small,
makes an impact on your chapter and the organization. Thank you
for continuing to keep Minnesota Women of Today shining bright
and bold!

Marketing VP, Maggie Holmberg

Day At The Rink

Thank you to everyone who signed up for the Minnesota Frost
game on Sunday, January 25" Let’s bring home a WIN!!

MINNESOTA

FROSY

Marketing Everywhere You Go!

Marketing can happen anywhere! Wearing your chapter T-shirt at an
event, adding contact information to items passed out during programs,
hanging a chapter banner or poster outside where your chapter hosts
their monthly meeting, or posting on your personal and community
social media and tagging your chapter are all impactful marketing
actions. Sometimes they aren't big, huge gestures, but small, deliberate
actions get your name out in a positive manner within your community.
Every marketing action makes an impact!
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Upcoming Dates

Feb

12 - March Planning Recommendations
due to COB

17 - Random Acts of Kindness Day

Mar

7 - March Planning

8 - State Committee Meetings

21 - Region 1 Meeting - Bemidiji

28 - Region 2 Meeting - St. Peter

Apr

25-LOTS

30 - End of Trimester

Please consult the MNWT official calendar at
www.mnwt.org under Events to ensure that other
key dates are not missed.

Trimester Marketing Awards
Nominations

Chapters can nominate a member for their
outstanding work in marketing. We also
offer a Marketing Award specifically for the
newsletter. Nomination forms can be found
on mnwt.org under the Marketing VP
section. This is an excellent opportunity to
recognize and celebrate all that your
chapter or its members have accomplished
in marketing!
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Marketing Your Minnesota Women of Today Chapter

Marketing isn't just about promotion — it's about connection, visibility, and growth. For Minnesota Women
of Today chapters, effective marketing helps share who we are, what we do, and why our mission matters.
When people see our impact, they’re more likely to join us, partner with us, or support our projects.

Below is an article you can use to inspire your members and strengthen your chapter’s outreach.
Why Marketing Matters

Every chapter has a story worth telling — a story of service, leadership, friendship, and community impact.
But even the most meaningful work can go unnoticed if people don’t know it’s happening. Marketing
bridges that gap.

Here’s why it's essential:

« Visibility builds credibility: When your chapter is consistently seen in the community, people
recognize your name and trust your mission.

o Marketing attracts new members: People join organizations they feel connected to. Seeing your
chapter in action helps them imagine themselves being part of it.

It strengthens community partnerships: Local businesses, nonprofits, and leaders are more likely to
collaborate when they see your chapter’s activity and professionalism.

o It celebrates your members: Marketing highlights the hard work, creativity, and dedication of your
chapter — and that recognition fuels pride and motivation.

Ways to Market Your Chapter

Marketing doesn'’t have to be complicated. In fact, small, consistent efforts often make the biggest
difference. Here are some effective tools your chapter can use:

Social Media

e Share event photos and updates

o Spotlight members and accomplishments

e Promote upcoming meetings and service projects
Social platforms like Facebook and Instagram help you reach people where they already spend time.
They're perfect for storytelling, celebrating wins, and showing your chapter’s personality.

Newsletters

« Highlight recent projects

o Share upcoming opportunities

o Feature member stories or interviews
Newsletters keep your current members informed and engaged while also serving as a great outreach tool
for prospective members or community partners.

Brochures & Printed Materials

e Hand out brochures at events

¢ Include information in community spaces

e Use printed materials to support membership drives
Printed pieces give people something tangible to take home — a reminder of who you are and how they
can get involved.

Branded Apparel
o Wear chapter t-shirts at events
o Use apparel to spark conversations

e Show unity and pride at community functions
A simple T-shirt can be a walking billboard. It signals belonging and invites curiosity.
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Start with a
brochure
template to
get started or
to help try

Use helpful new ideas.

icons to draw

attention to

your brchure
sections

Make
consistent font
choices
throughout
your trifold
brochure

Use high
quality photos
to make them
appear crisp,

clear, and
professional

Use images
that share a
similar
theme or
color palette
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Select a color
scheme that
fits your
trifold
brochure topic

Always include
a section with
your contact

information

Include one
main section
on each
brochure page.
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MN WOMEN OF TODAY'S EXCLUSIVE NEWSLETTER!
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ABOUT OUR EDITOR

MELISSA BROWN
ST.JAMES CHAPTER
MEMBER SINCE 2022

MELISSA JOINED WOMEN OF TODAY
TO FIND HER PLACE, GROW AND KEEP
HER LIFE EXCITING! SHE HAS A
BACKGROUND IN ELEMENTARY
EDUCATION AND HAS BEEN THE
WRITER OF HER CHAPTER NEWSLETTER.
SHE IS ALSO HER CHAPTERS
TREASURER AND SECRETARY!

WE ARE ALL GRATEFUL FOR HER
BACKGROUND AND EXPERTISE SHE
HAS BROUGHT TO THIS ROLE!
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NEWSLET PERSONALS

PERSONALS ARE A GREAT WAY
TO GIVEA SHOUTOUT TO A
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MEMBER FOR ALL THEIR HELP
AND CONTRIBUTION! VISIT
THE MNWT.ORG WEBSITE TO
SUBMIT YOURS TODAY!
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ARTICLE SUBMISSION

WANT TO SUBMIT AN
ARTICLE FOR THE NEWSLET?
ARTICLES CAN BE

SUBMITTED ANYTIME VIA
WEBSITE! SEND PHOTOS
AND BLURBS ABOUT ALL

THE FUN THINGS
HAPPENING IN YOUR
CHAPTER!

ST TEEIEEEEEEErEsmszsEEsEEnEEns,
E MISSED OUT ON CONVENTION?
» THE NEWSLET 1S A GREAT WAY TO
E CATCH UP ON ALL AWARDS AND
: FUN THAT WAS HAD! THE NEWSLET
COMES OUT SHORTLY AFTER EACH
CONVENTION!
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VISIT THE MNWT
WEBSITE
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